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Covered in grease paint and 
black leather, the members of 
Black Veil Brides resemble the 
would-be lovechildren of glam 
rockers Motley Crue and KISS. 

The Hollywood-based rock 
band is currently on the Alterna-
tive Press Tour and making a stop 
at Toronto’s Phoenix Concert 
Theatre on April 10.

Black Veil Brides, whose mu-
sical influences include bands like 
The Misfits, The Dead Boys and 
The Damned, present themselves 
as a rock band and don’t further 
categorize the genre. Fans, on the 
other hand, classify the band’s 
music as glam-rock, screamo, or 
post-hardcore.

Band members pull from 
their life experiences to write 
music for anyone who has ever 
felt like an outcast. They serenade 
fans with strong anti-bullying 
messages and words of self-em-

powerment.
“They have a really great 

message,” said Kaylen Johnson, 
20-year-old Early childhood Edu-
cation student at Sheridan’s Tra-
falgar Campus. “To not be afraid 
to be yourself.”

Johnson was bullied because 
of her alternative style. To avoid 
negative peer treatment, she at-
tempted to conform to the main-
stream. 

“When I first heard [the 
Black Veil Brides’] music, that’s 
when I started really getting into 
dressing the way I want to dress 
because they told me it was OK,” 
she said.

Andy Biersack, lead vocalist 
of Black Veil Brides feels humbled 
knowing that his music connects 
with his fans on a deeper level.

“That’s the best feeling,” said 
Biersack. “Knowing that what 
you are doing as an artist can in-
fluence someone else to be posi-
tive in their life. It’s amazing and 

I think that’s one of the main rea-
sons why this band does what we 
do.”

Biersack wishes there had 
been bands like Black Veil Brides 
when he was growing up. He said 
the bands he enjoyed, like KISS, 
LA Guns and Motley Crue,  didn’t 
connect with him on a meaning-
ful level. They didn’t stand for 
anything and didn’t have a com-
munity of fans who supported 
each other.

“All we want to do is present 
a different option and hopefully 
it gives kids a place they can call 
their own,” he said.

Devoted Black Veil Brides 
fans have created a fan club called 
the “Black Veil Brides Army.” It is 
also known as the BVB Army. 

“They like the idea of it be-
ing an army against the bullies,” 
said Biersack. “Sort of the out-
casts against the bullies. We enjoy 
that.” 

The band embraces its com-

munity of fans and stays con-
nected with them through social 
networks like Twitter and Face-
book. “Social media is what really 
helped our band to connect with 
an audience and jump start who 
we are as a band,” said Biersack.

The band’s new album is be-
ing released this summer. It will 
echo many of the same messages 
of their first album, We Stitch 
These Wounds.

Biersack said that while band 
members have grown as writers 
and want to broaden the topics 
they write about, they can only 
write about what they know and 
love. “We try our best to maintain 
what the band’s message is and 
not stray too far from that.”

Black Veil Brides will per-
form music from their new album 
while on the Warped Tour this 
summer. Stops include The Flats 
at Arrow Hall in Mississauga on 
July 15. Tickets may be purchased 
at vanswarpedtour.com.
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Black Veil Brides, from left: Jinxx - guitar, Christian Coma - drums, Andy Biersack - vocals, Jake Pitts - lead guitar, Ashley Purdy - bass.

Black Veil Brides unholsters power of words

Dear Sun:
I am disappointed not to see 

greater journalistic rigour from the 
March 31 front page story in the 
Sheridan Sun about Ignatieff’s pro-
posed ‘Learning Passport.” 

The article, titled ‘Ignatieff 
Promises Education for All’, failed to 
mention that two current education 
credits (the $480 a year education 
tax credit as well as the $78 textbook 
credit, both of which can be carried 
forward or passed to a parent/spouse 
if not used) would be cancelled to 
make way for the Liberal party’s pro-
posed new aid for students. 

If Ignatieff won the federal elec-
tion and this plan were implemented 
it would mean that mature students 
who did not complete high school, 
the unemployed or single mothers/
fathers who want to return to school 
would have neither the previous ed-
ucation credits nor the new aide to 
assist them. 

Nor does this plan offer any 
assistance to new Canadians who 
completed high school in their 
country of origin. 

Hardly education for all! 
Susan Pratten, Professor  

Social Service Worker Program

letters 
to the editor

Funding promise 
falls short

What: Get a Job/Keep a Job
Who: Recent graduates
How much: Free
When: April 26 - April 28, 10 a.m. 
to  2 p.m

The program will cover job 
search and networking strategies, 
personal branding and marketing, 
business communication skills, 
business etiquette, office politics, 
delivering effective presentations, 
managing meetings, goal setting 
and time management.

Submit a form by April 15 at 
noon,  with a copy of your resume, 
to bootcamp@sheridaninstitute.
ca. Put Employent Bootcamp in 
the subject line. 

Visit the Career Centre Trafal-
gar, Room D103 or Davis, Room 
219 for more information.

Employment bootcamp


