
Love is in the air, but it doesn’t have 
to be in our faces. 

Public Displays of Affection (PDA) 
are being drilled into my mind because I 
see them everyday.

Whether it’s on a bus, in the mall or 
even at school, couples cannot contain 
their feelings. 

The other day I was on the bus, stand-
ing in the back and right in front of me 
was this couple.

Her head was on his shoulder and 
they shared ear buds that were plugged 
into the iPod.

How cute.
She lifts up her head, looks him in the 

eyes and they both aggressively start play-
ing a game of tonsil hockey.

By this point, I have a disgusted look 
on my face. It’s not something I desire to 
see at 7:20 a.m. on my way to school.

Just to clear things up, holding hands 
or a simple kiss on the cheek or lips isn’t 
PDA.

I think that’s just a way to tastefully 
show people you’re with that person, 
while keeping your dignity intact.

The way I see it, PDA on public trans-
portation or even at school is completely 
unnecessary, unprofessional and unwant-
ed.

Another thing I can’t get over is peo-
ple who have a different coloured neck 
because it’s covered in hickeys.

What would I recommend to the cou-
ples who can’t contain their lust?

Suck it up and save it for when you’re 
at home or in a more private area where 
there’s nobody around.

Hopefully this reaches out to those 
lovebirds who can’t help themselves.

Let’s keep it PG-rated folks.

Emily Poulin is a first-year Print Jour-
nailsm student.
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Public displays 
of affection: 
Get a room!

Emily Poulin

  speak  
outInspiration during crunch time

Tania MacWilliaM

Profiles

Students who are feeling 
overwhelmed with the workload 
in the final stretch and are look-
ing for inspiration need look no 
further than Sheridan’s Adver-
tising program.

Getting through college takes 
organization and dedication, says 
Kayla McQueen, second-year Ad-
vertising student, who has more 
on her plate than most students 
could dream of managing. 

On top of her full-time stud-
ies she is a co-leader of the Cana-
dian Cancer Society’s marketing 
and social media for the Relay for 
Life. 

The 22-year-old is involved 
with on-campus organizations 
such as the Sheridan Advertising 
Association. She also leads fund-
raising and gala events for the as-
sociation.

In the last year, McQueen has 
volunteered during Advertising 
Week, Social Media Week,  the 
Ontario College Marketing Com-
petition and has built a house for 
Habitat for Humanity.

To top it all off, McQueen 
works two part-time jobs.

It is the need to keep busy 
that has helped her do well in the 
program, she says. “I like having 
something to do. I need stress in 
my life. Stress motivates me.” 

How does she do so well un-
der pressure? Organization is key, 
she says. 

She recommends that stu-
dents stay organized by making 
to-do lists, using sticky notes and 
a planner.  Most of all, it is her 
drive that keeps her afloat when 
deadlines are weighing her down. 
“You have to want whatever you 
are going after,” she says. “You 
have to want it really badly.” 

Some students may get 
through college while slacking off, 
but for people like McQueen,  get-
ting by isn’t enough. She wants to 
do well, and to do well she has to 
work hard.

“Hard work pays off in the 
end,” she said. “You have to be 
ready to make sacrifices even if 
those sacrifices are hard.” 

McQueen started in the Ad-
vertising program in January of 
2010 after learning of a friend’s 
success in landing an industry-
related job after completing the 
program.

When she first started the 
program, she had to commute by 
bus to Sheridan from Guelph. If 
she had a 9 a.m. class she would 
have to take the 6 a.m. bus.  

She now has a car, but at least 
it doesn’t take as long and she 
can use her car to store all of her 
school work.

“I live in my car,” she says. “It 
looks like a disaster hit it. I’m [usu-
ally] so organized. Everything in 

my agenda is colour co-ordinated, 
but my car is a complete disaster 
zone.” 

School may take up car space 
and a lot of her day but she still 
makes time for a social life. While 
she does go to pub nights, most of 
her socializing takes place in the 
Learning Commons. There she 
can work toward meeting dead-
lines while spending time with 
people who understand how in-
tense the college experience is, she 
said.

“Your friends can make or 
break you,” she says.

College life is what you 
make of it. You can attend class 

and work toward your goals but 
don’t forget how important it is 
to connect with people, said Mc-
Queen.

“I came into this program 
thinking ‘I’m just going get 
my stuff done and leave,’ ” she 
says. “I never thought I’d meet 
the people I did.” 

Instead of graduating in 
June, she is taking the third-
year option so she can access 
more volunteering opportuni-
ties and enter more industry 
competitions.

McQueen hopes to get in-
volved in event planning and 
promotions once she graduates.  

Kayla McQueen, 22, second-year Advertising student, making pancakes at an Advertising Association fundraiser.


